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By JOEL RUSSELL Staff Writer

KSL Media Inc., once one of the nation’s
largest media buying companies, has quietly filed
for bankruptcy after accusing its former controller
of fraud that contributed to its demise.

The Encino company filed Chapter 11 on Aug.
15 in U.S. Bankruptcy Court’s Central California
District, owing millions to creditors that include
PetSmart Inc., City National Bank and Walt
Disney Co., according to the filings.

One month earlier, it had sued its former con-
troller, accusing him of a financial fraud that cost
the company millions. It also had lost a key client.

Media Buyer
Goes Belly Up

Christine
Barlow has put
the glass back
in baby bottles.
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By ELLIOT GOLAN Staff Reporter

Things haven’t gone as
well for American Homes
4 Rent as it might have liked
since its closely watched
IPO this summer. 

The single-family land-
lord – like others in the indus-
try that mushroomed since
the housing bust – has strug-
gled to turn a profit as rental
payments fail to keep pace with acquisition costs.

REAL ESTATE: American Homes
posts loss as housing recovers.

Rising Market
Squeezes Firm

LOS ANGELES • GLENDALE • SANTA CLARITA • BURBANK • CONEJO VALLEY • SIMI VALLEY • SAN FERNANDO • CALABASAS • AGOURA HILLS • ANTELOPE VALLEY

Please see REAL ESTATE Page 40

By ELLIOT GOLAN Staff Reporter

Marcus & Millichap Inc., a real estate brokerage
known for being the big fish in the relatively small pond
of multifamily sales, is heading out to deeper waters.

The Calabasas firm plans to raise $104 million in
an IPO to trade on the New York Stock Exchange,
according to a prospectus it filed late last month with
the Securities and Exchange Commission. 

The firm is taking advantage of the recovering real
estate market and one of the most successful years for
companies going public in a decade. Marcus &
Millichap reported its profits rose last year 105 percent

to $27.9 million, while revenue was up 40 percent to
$386 million.

“They represent the smaller, higher-growth story
and many investors are looking for that,” said Tim
Keating, chief executive of Keating Capital Inc., a
Greenwood Village, Colo. business development firm
that focuses on pre-IPO financing. “If ever there was a
strong window to go public, the time is now.”

The “private client segment,” which comprises sales
by private, non-institutional owners of less than $10 mil-
lion, accounted for about 90 percent of the brokerage’s
sales last year, according to its prospectus. The firm
closed 6,149 sales and financings worth about $22 bil-
lion last year. Marcus & Millichap does not handle lease
transactions, like many other real estate brokerages.

FINANCE:  Marcus & Millichap files
$104 million IPO on the NYSE.

Real Estate Brokerage Making Bid to Trade Up

Please see FINANCE Page 41

ADVERTISING: Encino firm alleges
controller’s fraud led to demise.

Please see ADVERTISING Page  41

On the Rise: Calabasas headquarters.
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PROGNOSIS: TERMINAL
Burbank airport renews effort for modern facility

By MARK R. MADLER Staff Reporter

The operator of Burbank Bob Hope Airport
is once again trying to build a modern ter-
minal – but this time it’s doing so in a new

aviation era that has seen the Valley’s only com-
mercial airfield lose flights and passengers.

The Burbank-Glendale-Pasadena Airport
Authority is in the planning stages for a facility
that would be about 50 percent larger than the
existing 211,000-square-foot building that opened

more than 80 years ago.
Preliminary estimates put a price tag at $300

million to $400 million. But even at 355,000
square feet, the terminal would have the same
number of gates – 14 – unlike past designs that
sought to raise that number.

“This is an opportunity to bring something spe-
cial to Burbank and make the airport a true gate-
way while preserving the charm and convenience,”

Please see AVIATION Page 39

Loaded Down: Travelers with
their baggage last week 
outside aging terminal at
Burbank Bob Hope Airport.

$14
MILLION

American Homes
loss in first-ever
public quarter
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The organic food trend
has made moms conscious of
what they feed their babies.
But what if chemical leach-
ing baby bottles are a prob-
lem too?

That’s the question Chris-
tine Barlow asked when she
had a 26-week-old premature

Oh Baby,
Are These
Some Bottles
Mother of preemie
designs line that is
sturdy, chemical-free. 

Maybe you’re familiar
with Color Me Mine, a
Glendale-based pottery stu-
dio that grew into an interna-
tional franchise by tapping
into childrens’ love of paint
and pottery.

Now, Valencia is getting
an adult version of the 
pastime – with wine includ-
ed. Stephanie Sewell is
opening a local franchise of
Houston’s Pinot’s Palette,
an entrant into the ‘paint and
sip’ trend. 

“Our mottos is, ‘Paint,
drink and have fun.’ Friends
can come in for girls night,
date night, private parties,”

son – an experience that
inspired her to create a line
of glass bottles that eliminate
the potential leaching of
chemicals from plastic baby
bottles. Those chemicals
include BPA, which has been
linked to reproductive disor-
ders, infertility and cancer.

“I started doing a lot of
research on environmental
factors and how it affects our
children,” said Barlow, 48, a
Thousand Oaks resident and
United Airlines pilot.

Barlow’s company, 5
Phases, sells shatter-free
glass bottles that do not seep

said Sewell, 38, a former
human resources officer who
is partnering with her mother
Kathy Guccione, 65. 

Pinot’s Palette features an
artist who demonstrates a
painting step-by-step, while
patrons order up a glass of
wine or a beer from a cash
bar. Consumers can sign up
in advance and take home
their canvases.

Classes range from $35
for a two-hour session and
$45 for a three-hour session,
not including the wine,

which goes from
$7 to $10 a glass.
Sewell hopes to
open her 25850
McBean Parkway
shop in November.
In doing so, she
will join other
California paint-
and-sip studios,
including Wine and
Canvas in
Pasadena. Pinot
Palette’s startup
costs are about

$100,000, including a
$25,000 franchise fee.

Marie Gleerup, owner of
Paint ‘n Pour, an independ-
ent studio in Redondo Beach,
said there is plenty of oppor-
tunity in the industry.

“We have our own unique
artwork that is exclusive to
us,” said Gleerup, who runs
the shop with her husband.

– Jacquelinne Mejia

Well Fed: Christine Barlow in Thousand Oaks home with her 5 Phases products.
PHOTO BY DAVID SPRAGUE

Does Getting
Tipsy Make
You Artsy?
Pinot’s Palette is 
latest franchise in the
‘paint-and-sip’ craze.

chemicals into the baby’s
drink. The bottles can also
withstand low temperatures
to freeze pumped breast
milk, as well as boiling tem-
peratures to warm the milk.

Barlow started the compa-
ny with her husband in 2010
a few years after giving birth
to her son, Jake Barlow,
who weighed 23 ounces at
birth and spent three months
in the hospital.

The couple dipped into
their savings and partnered
with a friend who had a man-
ufacturing company in
China. After several proto-
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Drink Up: Palette patrons.

types, she settled on her cur-
rent line: a 4-ounce glass bot-
tle that sells for $16 and an
8-ounce bottle that sells for
$21. Barlow started out at
trade shows and began
receiving offers from retail
shop owners to sell her bot-
tles in stores and websites. 

Edward Olshansky, own-
er of eco-friendly baby store
The Green Cradle in Sher-
man Oaks, said that after
hearing Barlow’s pitch, he
decided to give the bottles a
try. “She is the only one in the
market where you can actual-
ly put breast milk in a glass
bottle and freeze it,” he said.

While 5 Phases has won
shelf space in a few upscale
outlets – including Green
Cradle, Zoolikins in Arizona,
Butzie Covers in Tennessee
and TheGreenCupboard.
com – it has struggled to win
wider distribution. Barlow
has hired a social media ex-
pert, a graphic designer to
work on logos and packag-
ing, a public relations agency
and a distribution consultant.

Thus far, she and her hus-
band have spent more than
$300,000 of their savings. 

“I believe in it enough to
put that kind of money into
it, and I’m hoping someone
else will see the value in it as
well,” said Barlow, whose
premature child is now 9-
years-old and thriving.

– Champaign Williams
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